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U.G. (CBCS) DEGREE EXAMINATION, APRIL 2021
THIRD SEMESTER
BUSINESS ADMINISTRATION
NON MAJOR ELECTIVE - INTRODUCTION TO CONSUMER BEHAVIOUR
(For those who joined in July 2017 onwards)

Time: Three hours Maximum : 75 marks

SECTION A~ (10X 1 =10 marks)

Answer ALL questions.
Choose the correct answer:
1. The ratio between the consumer’s perceived benefits and the resources used to obtain those
benefits.
(a) Customer satisfaction (b) Consumer value.
(¢) Customer retention (d) Customer targeting.

B&GCeury o sy g B6STEnLO G 1 &G L SbG BHeTenLoGsnans Qumr) LeTU (R S U@L

SUSITIS ETh SGLD GlemLuileomes &G D,
(a) sumg &enswimensy Smud (b) B&TCaumy L&y,
(¢) eumq &enswiremy $SBOULY  (d) UG SENSHUITEN] Bevse.

2. is nothing but willingness of consumers to purchase products and services as per
their taste and need.

(a) Consumer behavior (b) Consumer interest

(c) Consumer attitude (d) Consumer perception

6TEOTLIG  MISTCeumy SRIGET  SHemey LOMID CHeney SEaimbist Lig

Sumfitiysen LHMIth CEMUSMT UG efGBULLD sely GCeounebsmey.
(a) BISHGeumy BL &0 (b) BIGHGeumy 9} FeuLD
(©) B&jCoun) sigaeuwsn  (d) BISICN] & &g
3. Any person who uses a product or services or deals with itisa
{a} Consumer (b) Buyer
(¢) Dealer (d) Customer

PO SWTRLLY 160608 Coemeusenent] LWIsTURS Gith Sisbevg) SINS& DS EILLD
STIHSCleurm(h HLI(EHLD

(a) BIBICeumy (b) euUMmig Lieury
(¢) eumum (d) eumig Sensuwimeniy
4 refers to the buying behavior of final consumers.

i __'_____—_—_ . .
(a) Consumer buyer behavior (b) Target market buying
(c) Market segment buying (d) Business buying behavior

§TEHTLIS) @My S BI&TGeuniflsir SUTRIGLD 5L & 60 & 6miL GMN&EMms).

(a) BI&IGeumy UITTRIEG Leifl etr BLSmg  (b) Qevém EHENG UGS 60

(c) #hengil 1Nfley UG 60 (d) euenie summigLh BL_&6n g,

5. is one of the most basic influences on an individual’s needs, wants, and

behaviour.

{a) Brand (b} Culture

(c) Product (d) Price

- STETTLIZI @ U6 Caemneuser, (B LILITISeiT LohmyLh BL Geng.
(a) NpredrL_ (b) eun&&mnth

(¢) swirfliuy (d) eNemev

6. Customers served individually, it is known as :

(a) Customised marketing (b) Local Marketing

(c) Mass marketing (d) micro marketing

61ITlq S0 SUITENITB 61 &5 &ouTlé GelLiTe Caemen STETLIG) sT6heumpy) UiuUGEDg)
(a) sellliweTEsuu FHenS LGS Fed (b) 2_eireom iy FhHenGULE S Fe0
(c) Qeugmen g{img,mj@gg,eb (d) Al syeneNevmear &;’r,smg,uu@gg,eb
7. Decision making unit described in consumer behaviour is comptrised of which of the following

(a) Influences (b) Initiator
(¢) User {d} All the above
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7. BiSTCeumT BL&6mgufed eNeufléaiiuc.L W CUE &G 2e0@E Aetreu(, eucereumnfiso
SIL_RIGLD

(a) ZN&ES RIS (b) Zleuss

(c) Lwieatiy (d) GoCev 2 6iren S G FILD

8. Which of the following is not a stage in the consumer decision making process?

(a) Post purchase evaluation (b) Perception of need
(c) Straight re purchase (d} Evaluation of alternatives,

- Oletrau(, sussteumibish BIsTCeum (Pig CleuR L CIFILIOLITL 1960 (5 SLL_LD
6T&H|6UELEV?
(a) Mibengtw CsTeT(Ln H6D LHUSE (b) Coemeuusst S(EHE)
(¢) GBma mf QET6T(Lp & 60 (d) wrHm WA B
9. 'consumer's satisfaction' level is classified as

(a) Unit metrics (b) Procedural metrics
(¢) Marketing external metrics(d) Sampling metrics

Bl&gCeaurmy Spld Sierey Geueunm) mmesﬂu@g‘,g,ﬂut@shmgj
(CYRC VG Y OF: oy (b) BEOL_(Wemm AR HeiT
(c) Genafiiym FHOBLILIHE 560 simefpset  (d) wrgi 2ienafBsen
10. A persons feeling of pleasure which results in products performance that match expectations
is called
(2) satisfaction (b) dissatisfaction
(c) distinctive proposition (d) superior value

SUfiLsefst Qewsd Hoene afenenell&@Lb sp (s Bufletr Qi 2_eouteyenasenen
Si6xsaflssr STENTUIMITLILIS @1 L 65T CILT (515 515 60 6TETM SIS BLILG 6T,
(a) LA - (b) af@Lug
(c) seeN& gleulnmes ApswQomiftey (d) 2 WiThG oGl

SECTIONB -(5X 5=125 marks)
Answer ALL questions, choosing either (a) or (b). Each answer should not exceed 250 words.

11. (a) State the importances of consumer behaviour.
Or
(b) Explain the characteristics of consumer behaviour.
- (a) BISTCEUT BL &6ma U6t W&HWSFI0uGMS Fam).
Or
(b) W&TCeumsy BL.&engUNeir UsioTyssmen ellend ..
12. (a} Write short note on seasonal consumers.
Or
(b) Who is a discount driven consumer?

(a) U(Beusme BISTGeumfy GOISs &mi @Miismu TP,
Or
(b) HeEnLIg, euTusurs Buissnuib BISFGeuM wimy?

13. (a) What do you understand by consumer behaviour models.
Or
(b) What are the perceptual constructs in consumer behaviour models?
(a) BIBICEUTT L. G6n g LrSfi&eT cpeoih Briser L;lj]ﬁ;ngasns'rrsngu 6T6T 63,
Or
(b) BBTCaumT BL §emg wrgfsafied Leosgycmmay &I_L emDUYGET IITeneu?
14, (a) What is the role of family in decision making?
Or
(b) Explain the levels of decision making,
(a) (g Cleu@riugiey GGOUSSstr Lkisn s alleurf].
Or
(b) W QuBEGLD Mensvassmer &G s..
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13. (a) Discuss the purpose for consumer satisfaction.
Or
(b) What are the scope of consumer protection act 19867
(a) BISTGEUTT S I1H S5m0 CHréasems L1 uhHi 2157 7:3]
Or
(b) BISIGeUN UTEHISTUILE FL_ L 1D 1986 B6t1 CHTEELD 616816077
SECTION C-(5X 8=40 marks)
Answer ALL questions, choosing either (a) or (b). Each answer should not exceed 600 words,
16. () Describe the various factors influencing the consumer behaviour.
Or
(b) “The study of consumer behaviour certainly is an off-shoot of marketing” Expain.
 (a) m&AGeumy DL 6ngemit LndléEib LIeLGeum sMyswnsen e aNsufil&seab.
Or
(b) "HIBICEUTT BL G5 umoi sie) B&Fuwinrs LOMISEQSL 10 R o500 oL @@L
elfleursg.
17. (a) Describe the different types of consumer,
Or
(b) Distinguish between individua consumer and industrial consumer.
- (a) UeLGoum) evem&Imen BISTGaInT uhm eMeurfls&eyLh.
Or
(b) el BISTGCeuny wmmih Qg mflebgienm B&IGaNT GenCui o dren
Coumu@semer afeur.
18. (a) Elaborate different consumer behaviour models,
Or
(b) Elucidate the basic areas in the Nicosia model in consumer behaviour.
(a) QeusuGeumy mIHHTCeumy BL G605 r&iflsemen aNeuf&seyLh.
Or
(b) m&TCeumsy BLgenguled B&CHToi LTSRUND 2 eteT oiq LR L& Slsemen
QgeMeLE &
19. (a) Describe the different steps involved in consumer decision making process.
Or
(b) Enumerate the various types of consumer decision making,
(@) m&sTCeuny Py Q&G LD QFWIOLTL 196D  o_giren LUeGaum  Litg Semen
afleuifl&se)Lb.
Or
(b) BI&TCeumy (IR T L Geum) euenssenenT aNeurfl&aeyLh.
20. (a) Elaborate the several things that marketers to manage customer satisfaction,
Or
(b) Elaborate the various legal protection offered to consumer under the Consumer Protection
Act 19867
(a) eumg &emawimery SBUHen Nieudes EHmSULGSGILUNa6T LILIGBTLI(B' & G
eleQuItigemen ellexfléEeyLh.
Or
(b) BSTCeuriy LTISIILE FLLLD 1985 Betr &1p TS TCeUN (15 &5 SULDRISLILI(HLD
LebCeoum SLLL umgisismy exfleurf),



